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Problem Statement: 
 

What prevents students from knowing about social entertainment events in the Cincinnati downtown area? 

We surveyed over 50 different people from different backgrounds and majors to determine if students were even interested in downtown 

events, and if so what was preventing them from taking advantage of the events. 

1. Have you ever wanted 

to know more about 

social events that happen 

in downtown Cincinnati?  

2. Would you be 

interested in attending 

any of the following 

events? 

3. How do you hear about 

the events from Question 

(2) being advertised? 

Note: Description of the events is below. 

4. What kinds of factors 

limit your ability to go to 

these downtown events? 

Events the Questions Focused On 

 

 
 Cincy Brew-Ha-Ha 

 

     This festival, occurring in late August, 

     features a combination of comedy and 

     local beer that is unique in the area. 

 

 
 Bunbury Music Festival 

 

     A large, relatively new festival which 

     features many music performances.  

     Already one of the most popular  

     festivals in the area! 

 

 
 Flying Pig Marathon 

 

     This is the largest marathon run in  

     the Cincinnati area, with plenty of  

     volunteer opportunities to take 

     advantage of! 

 

 
 Taste of Cincinnati USA 

 

     The biggest street festival held in  

     Cincinnati, this is one of the best  

     culinary art festivals in the country! 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Benefits of 
these Events 

Volunteering Cultural 

Arts 

Networking 
Social 

Diversion 

Event Criteria 

Annual Events 

Wide Exposure 
Suitable for UC 

Students 

Large Size 

http://thefullpint.com/wp-content/uploads/2010/08/brewhaha-2010-225x162.jpg 

http://cdn.pastemagazine.com/www/articles/bunburrymain.jpg?1361268308 

http://mariemontchurch.org/wp-content/uploads/2013/04/flying-pig.jpg 

http://www.cincyusa.com/events/popular/taste.jpg 

http://cincinnati.com/blogs/livininthecin/files/2011/04/Pig-Outline1-150x150.gif 

Yes 89% 

No 11% 

Brew-Ha-Ha 19% 

Taste of Cincinnati 

USA 31% 

Bunbury Music 

Festival 26% 

Flying Pig 

Marathon 24%  

Word of Mouth 

41% 

Social Media 32% 

Posters 14% 

Email 8% 
None 4% 

Other 2% 

Affordability 22% 

Lack of 

Knowledge 36% 

Transportation  

         25% 

Apathy 13% 

Other 4% 
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Case Studies: 
 

Other universities were researched as case studies to find ways to overcome students’ lack of knowledge about social 
entertainment events in the city. 
The universities chosen are in similar urban environments as the University of Cincinnati. 

The Ohio State University 

Methods to Communicate Events: 
 
 Newspaper Advertisements 

 
 Student Ticket Discount Website 

 
 Free Bus Rides 
 
 

Methods to Communicate Events: 
 
 Honors 101 Course 

 Allows students to explore the  
    city and share what they find. 

 
 

 American University 

http://campuspartners.osu.edu/assets/images/ohio-state-university.jpg 

http://www.thebuckeyebattlecry.com/wp-content/uploads/2012/12/OhioState_Logo.jpg 

http://www.energydigital.com/renewable_energy/128664-050-109142C5.jpg 

http://graphics.fansonly.com/photos/schools/amer/sports/genrel/auto_player/625061.jpeg 

http://ohiounion.osu.edu/things_to_do/dtix http://library.thinkquest.org/CR0213720/ThinkQ/famous_places/CapitolBuilding.jpg 

Conjecture: 
 

The pathway of our research, including our conclusion about the causes of the issue along with possible solutions. 

Cincinnati has great social 
events that it offers 

 
However, students do not 

seem to take advantage of it 
 
 
 
 
 
 

 
 

Why weren’t these events 
being properly 

communicated to students? 

We found that people did 
want to know about these 

events 
 

The problem is that there 
was a Lack of 

Communication from UC 
about these events 

 
 

Solutions 
Promote the event info through: 
 
• Social media (which already has 

this   information) 
 
• CampusLink 
 
• The News Record 

How do we continue the 
flow of information? 

http://theinspirationroom.com/daily/design/2012/6/new_twitter_logo.jpg http://www.blueskyresumes.com/blog/wp-content/uploads/2013/09/is320.jpg 
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Creating a Student Group (CincyCats): 
 

In order for more students to become aware of Cincinnati events, the information must be brought to them. In order for this 
to be done, a new student group must be created on campus. This new student group will not only advertise events so that 
students are aware of them, but will hopefully make students interested enough to actually attend these events. 

How do we continue the 
flow of information? 

The Question: 
 

How can we increase students’ awareness of city events that occur in downtown Cincinnati? 
 
Stakeholder: Nicole Ausmer, PhD. Assistant Director for Student Activities and Leadership Development 

Guerrilla Marketing 

How will CincyCats transmit information 
about Cincinnati events? 

Social Media 
 
Using the internet, we can exploit social media in order to create 
a viral marketing presence. 
 
 
. 

YouTube 
This video sharing site is a primary way  
for an idea to become “viral.” If used 
properly, can be a great method to  
attract attention to an event. 

http://th03.deviantart.net/fs70/PRE/i/2012/160/9/7/
youtube_icon___recreation_by_izyarts-d52tyrb.jpg 

Hootsuite 
This online tool can be used 
to organize a group’s social 
media accounts. It can even 
send out timed messages 
to create a viral effect. 

http://hootsuite.com.br/hootsuite.png 

UC Support 
 
With the help of resources available on UC’s campus that are 

afforded to student groups, more “conventional” marketing 
can be utilized. 

UC Campus Link 
This new website is being utilized by 
student groups as a tool to post their 

events for others to see. This will allow 
us to be visible to other groups and 
new students checking out the site. 

Collaboration 
Being a student group allows us 

easier access to other student 
groups on campus. By attending 

other groups’ meetings and 
partnering with them, this 

collaboration will allow us to  
gain an even wider presence 

 across campus. 

This much more unconventional method requires using some sort of 
out-of-place advertising that immediately grabs your attention. It can be 

difficult to use, but if executed properly can be incredibly effective. 

UC Batman was a guerrilla method used to 
promote the Sigma Sigma Carnival last year. 
By drawing Batman logos across campus, 
people became interested. We would use a 
similar tactic in advertising city events. 

https://campuslink.uc.edu/ 

http://i.imgur.com/hHDy7bM.jpg 

http://w1.campusexplorer.com/medi
a/560x420/University-of-Cincinnati-
Main-Campus-415D3BEE.jpg 

Presence on Campus 

Using music is a good way to engage 
students. This may work specifically with 
music-related events, such as the Bunbury 
Music Festival. If people hear music that they 
like, they may be more likely to go to the event! 

http://upload.wikimedia.org/wikipedia/commons/4/47/U._Dist._Street_Fair_2007_sound_booth_01.jpg 

Interaction with Students 

Funny advertising is a method that is 
particularly effective. People create an instant 
connection to a humorous ad, and this can 
be used on campus to draw attention (like 
this as an example for The Simpsons Movie). 

http://bp.uuuploads.com/creative-guerrilla-advertising/creative-guerrilla-ads-6-1.jpg 

Using Humor 
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